MODERN HAYATIN
KACINILMAZI!

THE INEVITABLE ONE OF
MODERN LIFE!

POPULERIZ

.

“Tarz-1 Hayattan Life Style'a" isimli kitabinda populer kultlir Gzerine

incelemeler yapan Rifat Bali:

“Seksen sonrasi basin medya oldu, televizyonlar ¢ogaldi. insanlar bu sekilde bir
‘popiiler saldiri’ altinda kaldilar. Zamanla bu beslenme kaynaklari daha da degisti,
internet geldi... O anlamda popiiler kiiltiir, bitiin diinyada oldugu gibi Turkiye'de de
modernlesme, liberal ekonominin patlamasi, insanlarin kaygi ve arayislarinin

degismesiyle birlikte ortaya cikan bir sey.”

Elif Dastarli: Popiler kiltird nasil tanimlayabiliriz?

Rifat Bali: Popller kiiltlirden 1980 sonrasinda sikca bahsedilmeye
baslandi aslinda. Clnk{ 1970 - 80 arasindaki on yilda, o dénemin
sartlariyla beraber populer kiltlriin en blyik tuketicisi olan Uni-
versite gencliginin, 20'li 30'lu yaslardaki insanlarin kaygilari fark-
liydi. Amac devrim yapip {lkeyi daha iyi bir yere getirmekti. Dolay!-
siyla 0 ddnemde populer kultdr tartisiimiyordu heniiz, kimsenin ak-
lindan da pek gecmiyordu. Ancak 80 sonrasindaki t¢ dort yillik do-
nemde bu tartismalar basladi; ¢linki Tirkiye ekonomik olarak bir
dedisim gecirdi. Bu dedisim, liberal bir ekonomiye gecilmesi seklin-
deydi ve o liberal ekonomi de en asiri, tamamen kontrol disiydi.
Bdylece yeni zenginler, yeni profesyonel beyaz yakall y&neticiler

Efif Dastarl: How can we define popular culture?

Rifat Bali: In fact popular culture started to be mentioned often
after 1980, Because within the ten vears between 1970 -1980 the
concerns of university youth who is the biggest consumers of
popular culture, the people around 20, 30 years old were different
together with the circumstances of the era. The aim was to bring
the country to a better place by making a revolution.
Consequently popular culture was not discussed yet at that era, it
wasn't mightily in minds of people either. However at the period of
three, four years after 80 these discussions started; because
Turkey lived an economical change. This change was in the form
of passing to a liberal economy and that liberal economy was in
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gibi bir sinif dogdu. O zaman bu sinifin kiiltrel ihtiyaclar neydi,
ona bakmak lazim. Bu kilturel ihtiyacta 70 - 80 dénemindeki gibi
sol agisindan sol yazarlari okumak, Ulkedeki sinifsal farklilig énle-
mek, devrimi gerceklestirmek; sad acisindan da nasil sadci bir reji-
me gecilecegi tdrinden kayagilar yoktu. 1980'den sonra insanlar
ekonomik durumumuzu nasil gelistirebiliriz, nasil daha cok para
kazanabiliriz, calistigimiz sirketi nasil daha iyi bir yere getirebiliriz
sorularint sordular. Dolayisiyla insanlarin kiltar driinlerine ne iste-
di, ne vakti vardi; kimsenin &yle bir arayisi kalmamisti. O zaman ta-
bi ¢ bes tane gazete var, gazetelerin sayfalari belki can sikici, tek
televizyon kanali... Seksen sonrasi basin medya-oldu, televizyonlar
cogaldi. insanlar bu sekilde bir “popiiler saldir” altinda kaldilar.
Zamanla bu beslenme kaynaklari daha da dedgisti, internet geldi...
O anlamda popdler kiltdr, butin dinyada oldugu gibi Tirkiye'de
de modernlesme, liberal ekonominin patlamasi, insanlarin kaygl ve
arayislarinin dedismesiyle birlikte ortaya cikan bir sey.

ED: Peki kdy ve kent kavramlari arasindaki ayrimin kaybolmasiyla
bir ilgisini kurabilir miyiz popdler kiltiirtin ortaya cikmasinin?

RB: Var tabi ama degisik halleri de var. Kentte dogmus, yani kentli
kiclk burjuva veya burjuva bir aileden gelen, “beyaz Tiirkler" de-
nilebilecek, lisan bilen, iyi editim almis insanlarin popller kiltir
anlayisi baska; tasradan gelip Istanbul'da tiniversite okumus, bura-
da hayatini devam ettirmeye calisanin baska. Bu ikinci drnek séz
konusu oldugunda iste tlrki barlar ve Beyodlu'nun arka sokaklari
doguyor. Istanbul'daki tagrali genc hem adapte olmak hem de kok-
lerini unutmayip hemserileriyle vakit gecirmek istiyor.

ED: Bir de "alcak kiltir" ve "yiiksek kUltlr" tanimlari kullaniimakta...
RB: Evet, kullanihyor ama bu hem dogru hem dogru dedil. Dogru
dedil clinkii mesele “alcak kiltir"den beslenen insanlari kiiglk
gbrmeye variyor. Oysa "ylksek kiltUr"den beslenen elit kesim de
“alcak klltdr"ln icinde. Su anda”in" dedigimiz, revacta olan me-
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Popiler kiltiir bir yerde, “entelektiel”
olarak tanimlanan kesimin kendisini
toplumun Ustiinde gordiigii ve topluma yon
vermek gibi bir iddiasi oldugu igin, o yén
verecegdi “halk yiginlari”ni kiicimsemesine
denk dustyor. Bunu da “Popiiler kiltir
yoktur” diye burun kivirarak ya da onu
sosyolojik inceleme mevzusu haline
getirerek yapiyor.

turn most extreme, completely out of control. Thus a class like
new rich ones, new professional white collared managers, was
born. What the cultural needs of this class were, this should be
looked at. At this cultural need there weren’t as in 70 - 80 period
concerns of type such as reading leftist writers, preventing class
difference in the country, realizing the revolution for left
perspective; how a rightist regime will be settled for right
perspective. After 1980 people asked questions of how we can
develop our economical situation, how we can earn much more
money, how we can bring the company where we work to a better
place. As a result people had neither wish nor time for culture
products; no such a search of anybody left. At that time of course
there are three, five newspapers, maybe the pages of newspapers
are boring, a single television channel... After eighty the press
became media, televisions increased. People were submitted to a
“popular attack” this way. Within time these sources of nourishing
have changed further, internet arrived...

Popular culture in that meaning is something which appears in
Turkey too with modernization, booming of liberal economy,
changing of concerns and searches of people as all around the
world,

ED: Then can we relate the appearance of popular culture with
disappearing of separation between village and city concepts?
there are its different situations too.

RB: Of course there is but




kanlari dolasiyor mesela ve bu da bir popiler kiiltir meselesi. "al-
cak" da "yUksek'" de ayni bana kalirsa.

ED: O halde nicelikle de dlciilebilecek bir sey dedil popller kiltir?

RB: Evet, nicelikle 8l¢mek pek mimkin degil. Popller kiltir bir
yerde, “entelektlel” olarak tanimlanan kesimin kendisini toplumun
Ustinde gérdigl ve topluma yodn vermek gibi bir iddiasi oldugu
icin, 0 y6n verecedi “halk yidinlari”"ni kiigimsemesine denk disQ-
yor. Bunu da “Popller klltir yoktur" diye burun kivirarak ya da
onu sosyolojik inceleme mevzusu haline getirerek yapiyor. Ama bu
bir gercek, poptler kiltlrld klctimseyerek bir yere gitmek mim-
kiin degil. Ben popiler kdltirden beslenen insanlarin bir kisminin
zaman icinde gercek anlamda kiltlrel elitler arasinda yer alacagi-
ni zannediyorum. Ama populer kiltdrin yok olmasini istemek
mantikll dedil, bugiin yasanan cadda bu bir gercek ve bu gercekle
yasayacagiz.

ED: Her sey populer kiltlr trln0 olabilir mi o zaman? Yani Mls-
Iim Glrses popllerdir ama Minir Nurettin Selcuk da popiiler ola-
bilir, dyle mi?

RB: Tabi ki. Mlnir Nurettin de daha elit bir kesimin poplleri zaten.

ED: Popdler kiltir - sanat iliskisine gelirsek; popilerlesen eser siz-
ce deder kazanir mi yoksa de@erini yitirir mi?

RB: Kazanabilir muhakkak. Amerika'da bir zamanlar Andy Warhol
popiler ikonlar Uzerine tablolar yapti ve bunlar zaman icinde mit-
his deder kazandi. Ayni sey Tlrkiye'de de mimkin.

ED: Popiilerlestirilen sanat eserlerinin popllerlestiriime amaci
maddi dederlerini ylkseltmek mi peki aslinda?

RB: Tabi, fiyat yUkseltmek, piyasa yaratmak. Taninmig sanatcilarin
esyalari, sinirll sayida basiimig réprodiksiyonlari vb. de bu iliski

Pera Mizesi'ne gidin, yanilmiyorsam ¢ok Unli tablolarin réproduksiyonlarini
satiyorlar, ciinkl oraya giden insan resmi begeniyor ve bir daha gérmek istiyor. Her
seferinde miizeye gidecek degil.

sistemi dahilinde, tim bunlar piyasanin gerekleri. "Ben sanatimi
yaparim, g kisiye satarim.”, veyahut “Satiimasin, mihim dedgil!”
demek miimkin dedil. Bati'da yapilanlarin kopyasi aslinda her sey,
yeni bir sey kesfetmiyoruz, bu da bizim gansimiz! Bati'da yapilanla-
ri burada kim daha 6nce yapiyorsa o daha ¢ok para kazaniyor. Ba-
ti'da mizelerdeki butiklerde satilan kdltiir Griinlerine bakin. Ayni
sey mizelerin artmasiyla yavas yavas buraya da geliyor, o da bir
sekilde popuUler kaltdr. Yani herhangi bir heykelin defalarca kalibi-
nin dékuldp yapiimasi, herkesin evinde bir Van Gogh réprodiksiyo-
nu istemesi, veyahut sokaklarda tablolar satan seyyar saticilar,
hepsi neredeyse ayni. Tabi sokakta omzuna resim asip satmak igin
gezen baska bir sey yapiyor. Orta gelirde birisi evine bir tablo koy-
mak istiyor, o ona hitap ediyor. Btin bunlar, popdler kiltdrin bir
parcasi. Evinin duvarina isimsiz, siradan bir réprodiiksiyon koymak
isteyen de sanata éykiniyor. Umit ederiz onun torunu gercek bir
sanatcl olur glinln birinde!

Yani bu gibi dykiinmelerle bashyor her sey. Ve Tlrkiye olarak daha
bunun ¢ok basindayiz. iki (¢ nesil sonra burjuvazi daha oturmus
olacak, klltlire daha cok para yatiracak insanlar ¢ikacak. Biz de
bunu ancak son senelerde hissetmeye basladik tabi.

ED: Roprodiiksiyonun bu bltin icindeki yerini tartismak gerekmez
mi? Yani belki kisi éyklnlp duvarina Van Gogh asiyor ve bununla
basliyor asil ilgi ama slrekli gérilen imgeye yabancilasir gbz. Eser,
anlamini yitirmez mi bu durumda?

The popular culture understanding of people born in city, i.e.
citizen petit bourgeois or from a bourgeois family, who can be
called “white Turks", knowing language, well educated is different;
of the ones who studied university at {stanbul coming from
provinces, trying to last their lives here is different. When this
second example is to be mentioned, here you are ballad bars and
back side streets of Beyoglu are born. The provincal young at
istanbul wants both to adapt and to spend time with his citizens
not forgetting his racines.

ED: Also "low culture” and "high culture” definitions are in use...
RB: Yes they are used but this is both correct and incorrect. It is
incorrect because the matter arrives to disdaining people who
nourish from “low culture”. However the elite section too who
nourish from "high culture” is inside "“low culture”. At this time he
wanders the sites in vogue that we call 'in’ for example and this is
too a matter of popular culture. “low" and "high” too are the same
in my opinion,

ED: So popular culture is not something which can be measured
quantitatively either?

RB: Yes, to measure guantitatively is not quite possible. As the
section defined as "intellectual” sees itself above the society and
has the claim like directing the society, popular culture at one
place befits its disdaining those “population masses” that it will
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RB: Evet ama kac kisi bir Seker Ahmet Pasa, bir Hoca Ali Riza ya
da Van Gegh alabilir? Sadece kurumlar veya diinya ¢apinda zengin
insanlar... Pera Muzesi'ne gidin, yaniimiyorsam gok Gnli tablolarin
réprodiksiyonlarini satiyorlar, clinkii oraya giden insan resmi be-
geniyor ve bir daha gérmek istiyor. Her seferinde miizeye gidecek
dedil. Gegenlerde okumustum, istanbul'da biri, ileri fotokopi tekno-
lojisiyle (nld ressamlarin réprodiksiyonlarini yapip btin diinyaya
pazarliyormus. Diinyada bdyle bir talep var, Tirkiye'de de olmasi
cok dogal. Bence bu eserin dederini dusiirmez. Ustelik eser sahibi-
ne veya eserin muhafaza edildidi kuruma bir telif Ucreti de ddeni-
yorsa... Odemiyorsa farkli tabi, Tlrkiye'de fikir ve sanat eserlerine
verilen degerin hic olmasiyla ilgili bir sey bu.

ED: Bugiin miizikle u@rasanlarin sokakta yollari kesiliyor, imzalari
aliniyor, insanlar fotograf cektirmek istiyorlar. Giderek edebiyatci-
lara da bu tir bir ilgi sbz konusu olmaya basladi. Belki zamanla
ressamlara, heykeltiraslara da halk bu sekilde davranacak. Ne der-
siniz?

RB: Edebiyatcilara da bu sekilde davranilmaya baslamasi yine tica-
ri piyasanin talebiyle ilgili netice itibariyle. Yakin tarihe, 6rnedin
bir on sene dncesine kadar bakildidinda, dzellikle edebiyatcilar
ayiplanirdi. Edebiyatci ticari piyasanin aletlerini kullanip béyle pa-
zarlama, satis arttirma yéntemlerine basvurmamal denirdi. Sanat-
¢l ulvi insandir, okurlarsa okurlar okumazlarsa okumazlar gibi bir
tavir vardi. Ama gercek bdyle dedil. O insan da emedginin karsihgini
almak istiyor, daha genis kitlelere ulasacak. Bati'ya bakiyor, orada
da bunlar yapiliyor ve bu oyunun bir parcasl. Bugin Orhan Pamuk
ya da baskalari, pazarlama yaptiklari icin kétlleniyorlar. Evet, pa-
zarlama yapiyorlar, herkes yapiyor bunu. Bu insanlar niye yapma-
sin? Neticede sdz konusu olan her ne kadar edebi bir {iriinse de
eserin en genis kitleye ulasmasi ve telif Gcretinin o 8lcdde artmasi

direct. It achieves this too by rumpling its nose as “There isn't
popular culture” or by making it subject of sociological analysis.
But this is a reality, it isn't possible to go somewhere by disdaining
popular culture. | think that a part of people who nourish from
popular culture will take place within time among cultural elites in
its real meaning. However to desire the disappearing of popular
culture is not logical, this is a reality in the era lived today and we
will live with this reality.

ED: Can everything be product of popular culture then? l.e.
Muaslim Gurses is popular but MUnir Nurettin Selcuk too can be
popular, is it so?

RB: Of course. Minir Nurettin also is the popular one of a more
elite section besides.

ED: If we come to popular culture - art relation; does the
popularized artwork gain value or lose ifs value?

RB: It may gain certainly. Andy Warhol painted in America once
tableaus upon popular icons and these ones gained formidable
value within time. The same thing is possible in Turkey too.

ED: Is the aim of popularizing artworks being popularized to
increase their tangible values indeed then?

RB: Of course to elevate the price, to create market. Stuffs of
known artists, their reproductions published in limited number etc,
too are included in this system of relation, all of these are
requirements of the market. To say “lI make my art, | sell to three
persons” or “No matter if it is not sold!" are not possible. In fact
everything is copy of what is made in West, we don't discover
anything new, this too is our chance! The one who makes earlier
what is made in West earns much more money. Look at culture

... Populer kdltardn “esas” kultlirin énlnde bir engel olduguna inaniyor insanlar ve
dolayisiyla populer kiltirle beslenenleri “gercek” entelekttel elitleri, “gercek"” kiltdr
insanlari olarak gormuyorlar. Simdi bu tir iddialarda bulunan, kendini entelekttel
olarak gosterenlere baktigimizda, aslinda onlarin da pek yaratici seyler ortaya
koymadiklarini gérardz.

isteniyor. Bence za-
manla daha cok g&-
rece(iz bitin bunla-
ri. Onceden imza
glnleri vardi, artik
pek yok. Yakinda pi-
yasada, Bati'daki gi-
bi imzal kitaplar go-
recegiz. Orada yazar
daha dnceden kitap-
larini imzalar ve bi-
rakir; imzah kitap di-
gerlerine gore biraz
daha pahaliya satilir.
Bunlara sasirmamak
ve hatta sevinmek
lazim clink( piyasa
genisliyor. Bunun sayesinde yayinevleri daha cok para kazanirsa
editérlere, calisanlara, yazarina daha ¢ok para ddeyecek. Su anda
yerlerde siriinen kalite seviyesi de belki yukarilara ¢ikacak. Resim
ve benzer sanat dallari icin de ayni sey gegerli.

ED: Eser niteliginden kaybetmez mi peki? Clinkid sonucta bir fikir ve ya-
raticilik rind...
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products sold at boutigues in museums at West. The same thing
comes here too slowly by slowly by the increase of museums, that
too in some way is popular culture. | mean the making of a certain
sculpture many times by molding it, the wish of everybody to have
a Van Gogh reproduction at his house, or street peddlers who sell
tableaus at streets, all of them are almost the same. Of course the
one who wanders for selling painting by hanging it on his shoulder
makes something else. Someone with middle revenue wants to put
a tableau at his house, he addresses him. All of these are a part of
popular culture. Also the one who wants to put a no name,
ordinary reproduction on the wall of his house emulates art. We
hope that his grandson becomes a real artist one day!

| mean everything starts with emulations like this. And as Turkey,
we are at the very beginning of this. After two, three generations
bourgeoisie will be more settied, there will be more people who
will invest. We started to feel this only at last years of course.

ED: Shouldn't the place of reproduction inside this whole be
discussed? | mean maybe a person puts Van Gogh on his wall by
emulating and the real interest starts with this but the eye
estranges to the image continuously visible. Won't the artwork
lose its value in this situation?

RB: Yes but how many people can buy a Seker Ahmet Pacha, a
Hodja Ali Riza or Van gogh? Only institutions or worldwide rich




RB: Zannetmiyorum, yani eser iyiyse iyidir. Evet birtakim pazarla-
ma hilelerine basvurulmustur ama hala iyi bir eserdir. Burada sdy-
le bir problem var, iyi bir eser degilse ama cesitli ydontemlerle iyi
pazarlanmigsa herkes évgliyle bahseder. Ama bu problemin baska,
elestirmenlerle ilgili bir safhasi. Tirkiye'de elestiri dvglyle es, cid-
di manada bir kritik analiz yapilmiyor. Bittin kurumlar, elestiri, pa-
zarlama, tanitim yerli yerine oturursa ancak her sey yerini bulur
bence.

ED: Bugiin 6zellikle plastik sanatlarda kitsch diye bir olgu var. Yani
bir stredir vardi ancak glnimiz sanatinda parodilestirme seklinde
siklikla kullanihyor ve bunu kullanan aslinda oldukca elit bir kesim...
RB: Kitsch'i 6zellikle dekorasyondan biliyorum, sahsen sevmiyo-
rum ama o da bir Gslup. Andy Warhol'u begenmezsiniz, o da res-
sam mi dersiniz ama onu da seven var. Turkiye bu islerin ¢ok ba-
sinda, birden patladi. Bir gecis donemindeyiz, zaman

icinde her sey oturacak; gercekle sahte, iyiyle
kotl ayrilacak; neyin alici bulup neyin
bulmayacadl, butin bunlar belli ola-
cak.

Kitschin talibi daha cok sehirli, beyaz
yakall diye tabir ettigimiz kesim. Hatta
onlarin da Ust gelir seviyesinde olan
insanlar.

Soyle bir sey var; popdler kiltdrin
“esas" klltlrln éniinde bir engel oldu-
guna inaniyor insanlar ve dolayisiyla
popdler kiltdrle beslenenleri “gercek”
entelektiel elitleri, "gercek" kultdr in-
sanlari olarak gérmiyorlar. Simdi bu
tlr iddialarda bulunan, kendini ente-
lektiel olarak gosterenlere baktigimiz-
da, aslinda onlarin da pek yaratici sey-
ler ortaya koymadiklarini goririz. Ya-
ni “entelektleller piyasasinda” belli bir
mevzi edinmislerdir, oradan beslenir
giderler ama bu onlarin gercek ente-

people... Go to Pera Museum, if | am not wrong
they sell reproductions of very famous
paintings, because the person who goes there
likes the painting and wants to see once
more. He is not to go to museum each time. |
read recently, someone in istanbul markets
to whole world reproductions of famous
painters making them through advanced
photocopy technology. There is such a
demand at world, it is very natural that it is in
Turket too. In my opinion this doesn't
decrease the value of the artwork. Moreover if
a copyright fee too is paid to the owner of the
artwork or the institution where it is protected...
If he doesn’t pay then it is different of course, this
is something related to the nullity of the value
given to intellectual and artistic works in Turkey.

ED: Today the ones who deal with music are
stopped at streets, their signatures are taken,
people want to be taken picture with them. More
and more such an interest started to be
mentioned for men of letters too. Maybe within
time people will behave to painters, sculptures too
this way. What do you say?
RB: The start of behaving to men of leiters too this
way is related again with the demand of commercial
market to conclude. If we look at recent history, for
example a ten years ago, especially men of letters were
reproached. it was said that man of letter shouldn't apply to such
marketing, sale increasing methods by using devices of
commercial market. Artist is a sublime person, there was an
attitude like if they read then they read, if they don’t then they
don't. But the reality is not like this. That person too wants to get
the return of his labor, he will reach larger masses. He looks at
West, there these are done and this is a part of the game. Today
Orhan Pamuk or others are defamed for that they do marketing.
Yes, they do marketing, everybody does this. Why don't these
people do? At the result even though the matter is a literary
product, the reaching of the work to largest mass and the
increase of copyright fee in that measure are desired. According
to me we will see all of these much maore. Beforehand there were
signature days, there isn't mightily anymore. Soon we will see
signed books at the market as in West. There the writer signs
his books beforehand and leaves, the signed book
is sold a little bit more expensive compared
to others. These shouldn't surprise us
and even we should be happy because
the market expands. If publishing
houses earn much more money thanks
to this, they will pay much more money
to editors, workers, its writer. The
quality level which snails at ground by
now, will be elevated too maybe. The
same thing is valid for painting and
similar art branches.

ED: Won't the artwork lose from its
guality then? Because it is a product of
idea and creativity...

RB: | don't think so, | mean if the
artwork is good then it is good. Yes
same marketing tricks are applied but
still it is a good artwork. Here there is
such a problem, if it is not a good
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lektieller olmasi anlamina gelmez. Yani her seye siipheyle bakma-
sI, hitap ettigi mecra, okur kitlesinin nabzina gére serbet verme-
mesi, gunlik siyasete gére tavirlar almamasi, icabinda kendisiyle
zaman icinde celiskiye dismesi vb. Bunlar yok! Onlar da bir nevi
popllerlik pesindeler. Popdlizm yapiyorlar yani bir anlamda. Piya-
sadaki arz-talep iliskisi gibi bu. Yani kiltarl arz eden entelektiel
elitler, kendilerini bekleyen bir piyasa bulmuslar ve onlara hitap edi-
yorlar. Ama gercek bir entelektiel bu tir popllizme 6din vermez.

ED: Aslinda aliciyi kiiltirel agidan ¢ozlimledigimizde de pek de ic
acicl bir tabloyla karsilasmiyoruz.

RB: Evet ama bu biraz tavuk mu yumurtadan yumurta mi tavuktan
¢ikar meselesi. Haber mecralari mi, televizyon kanallari mi, okudu-
du gazeteler mi nabza gdre serbet vererek aliciyl bu statik halde
tutuyor, ilerlemesini engelliyor? Yoksa misteri bunu istiyor, oku-
yor, biz de dyle yayin yapiyoruz demeleri gibi mi? Bence ikincisi,
yan tiketici durumunda olanlar bu sekilde ve o mecralarda, sonug-
ta bir ideal ugruna calismadiklari icin oyle yayin yapiyorlar ve bu
ikisi birbirini besliyor. Bu fasit daireden cikis ise gergek bir egitim
devrimi ile olur. Hiiklimet seviyesinde vizyonlar bunlar, yapabile-
cek hiikimetler lazim.

ED: Popllerizmin artacadi yoninde bir dngdriide bulunabilir miyiz?
RB: Evet, kesinlikle. Bugiin is hayatindaysaniz ve hizli bir sekilde is
yapmak zorundaysaniz, isiniz ¢ok zamaninizi aliyorsa ve 6tesini
hayatin zorunluluklarina ayirmak zorundaysaniz geriye cok az za-
man kaliyor. Belirli bir konuda gercek anlamda uzmanlasma im-
kansiz hale geliyor. O nedenle popiiler kiiltir modern hayatin ge-
reklerini teskil ediyor. Tlrkiye gibi Bati'yla olan acigini hizh kapat-
mak isteyen bir Ulkede bu daha da vahim; ¢linki birikimi az.

ED: Tesekkir ederiz.
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artwork but if it is well marketed through various methods then
everybody mentions with praise. But this is another phase of the
problem related with critics. In turkey criticism is equivalent to
praise, not a critical analysis is made in serious meaning. If all
institutions, criticism, marketing, presentation are settled down
only then everything will find its place in my opinion.

ED: Today especially at plastic arts there is a fact as kitsch. | mean
there was for a while however it is used in our today art often as
parodying and the one who uses it is indeed quite an elite
section... |
RB: | know kitsch especially form decoration, | don' like personally
but it is too a style. You don't like Andy Warhol, you say whether
he is painter too but there are the ones who like him too. Turkey is
at the very beginning of these affairs, it boomed all of sudden. We
are in a transition period, everything will be settled down within
time; real will be separated from fake, good from bad; what will
find buyer and what won't, all of these will be obvious.

The demander of kitsch is rather citizen, whom we call as white
collared. Even people who are at higher income level than them.
There is such a thing; people believe that popular culture is an
obstacle in front of “real” culture and consequently “real”
intellectual elites don’t see the ones who nourish with popular
culture as "real” culture persons. When we look at now the ones
who have such claims, who show themselves as intellectual, we
see in reality that they don't either expose quite creative things.
l.e, they acquired a certain location at "intellectuals market”, they
nourish from there and go but this doesn’t mean that they are real
intellectual. | mean their looking at everything with suspect, the
channel that they address, their not treating the reader mass as
they would like, their not reacting according to daily politics, in
case their conflicting with themselves within time etc. These
aren't! They are also after a kind of popularity. In a meaning they
make populism | mean. This is like supply-demand relation at the
market. l.e. the intellectual elites who supply the culture found a
market which waits for themselves and address them. But a real
intellectual doesn’t make concession with such populism.

ED: Indeed when we resolve the receptor from cultural
perspective too we don't face a heart warming tableau.
RB: Yes but this is a little bit the matter of whether chicken is ouf

newspapers read keep the reader in this static situation, obstruct
its advancement by treating them as they would like? Or is it just
like their saying that the customer wants this, reads, us too we
publish that way? For me the second, the ones who arein
situation of side consumer publish as such and at those channels
because that they don't work for an ideal at the result and these
two feed each other. The exit from this vicious circle is througha
real education revolution. These are visions at government level
governments to do them are required.

ED: Can we make a prediction in the direction that popularism will
increase?

RB: Yes, definitely. If you are today in business life and you must
make business in a rapid way, if your business take a lot of time
and you have to allocate the rest to difficulties of life, then therg
is very little time left remaining. To become expert at a definite
subject in real meaning becomes impossible. That's why popular
culture constitutes requirements of modern life. In a country like
Turkey which wants to close fast the gap with West this even
more grave; because its accumulation is little.

ED: We thank.




